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Chapa Classic Lodge was the setting for a DL led training programme for both SMEs and small community organisations.
The decision to offer this free training was as a result of research we completed earlier this year into domestic tourism.  This
research highlighted the fact that many potential visitors to Livingstone said they has difficulties getting current information
on what Livingstone was offering.

22 participants attended the programme over 4 x half days and all people did in fact attend, every session. This is highly
unusual and indicative of the subject matter being of great importance to the attendees.  Michelle Stanton, our facilitator
obviously did a great job as participant feedback was great.

Michelle will be providing follow up guidance in a series of drop-in clinics during November with the aim of providing
focused advice and support to businesses  to perform well on social media in the run up to Christmas.  In January we will be 
doing an evaluation of the programme in terms of impact on business as a result of new, imaginative facebook and
instagram presences for the organisations.  The author also learned what hashtags were all about but is happily handing
over DL social media work to Mutinta Havuluma, one of our interns. 
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DESTINATION LIVINGSTONE SOCIAL MEDIA TRAINING 

“I enjoyed the teaching, it’s amazing and I am equipped. My
views have really changed, I mean people started calling me
the moment I started my Business Suite asking for locations
of my products”.

 
“I am able to create a website now. I have learnt how to use
Canva and come up with good flyers for my business.

“The main challenges is basically to allocate more time to
keep in touch with our audience / clients”.

 
 

I'm also giving a shout out to Chapa Classic Lodge's
stunning new accommodation blocks in a lovely garden/

poolside setting and very serviceable conference and
meeting rooms.  This was an eye-opener for many of us and

congratulations to Mr Dominic Mulwisa on his business
development, who incidentally made a number of

successful posts during the training!!
 

And look at who appeared on their facebook page - Chichi
Chidawka - who had been a DL intern earlier this year. Our

heartfelt congratulations to her on her recent marriage.
. 



DESTINATION LIVINGSTONE SUPPORTS OUR RHINOS
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A plea for help from DNPW to provide food for the 8 rhinos in Mosi-Oa-Tunya National Park was raised in
August this year.  Assisting our small park is one of the key areas in the Destination Livingstone Management
Plan. Rosie Mercer decided to try GlobalGiving international online fundraising for a first time.  "It was quite an
exercise for me, producing text and photos to fit within their parameters and uploading onto their platform
details about DL.  In addition I worked on expanding the DL email database so that we could tell our friends
and colleagues about the GG fundraising campaign."  The online campaign ran from 13-30th September and
it raised $1649.

In addition we had a number of local supporters including Minor Hotels, who not only provided a cash
donation, they also added a voucher for 2 nights at the AVANI for the person making the largest donation via
GG.  The winner is Ebba Dohlmann and she wrote, " I live in Europe and the donation was to give something
back to the community after the most magical of experiences during our visit to Livingstone a few years ago." 
 She asked that we make use of it in a way that will add to the fundraising. 

However, it was a group of Choma farmers co-ordinated by Keld Jacobsen, who really made the biggest
donation by providing 100 large round bales of hay which were willingly transported to Livingstone by Naik
Nahendra of Standard Sales Limited.  This generosity came about as many were born and raised in Southern
province and have fond memories of the MOT National Park. 

As soon as we agree with DNPW as to the best use of the funds (total k40,992) to assist our rhinos, feedback
will be given in an ensuing newsletter. The GG fundraising is continuing and it can be reached at
https://goto.gg/53796 for any additional donations.

                                                                       THANK YOU EVERYONE FOR YOUR SUPPORT 



MAKING LIVINGSTONE A GREENER DESTINATION

Circular Economy,   Energy efficiency,   Water use and reuse,    Solid waste,   Food waste.
Simple and inexpensive activities we can all engage with, and 
we haven't left out the travelers as we have itemised how our visitors can help us in this endeavour.

In the Destination Livingstone Management Plan  2020-2025, a number of references were made about creating a high
quality environment for residents, businesses and visitors.  With this in mind Prospero assisted DL by funding Acorn
Tourism Consulting Limited to assess ways in which Livingstone could become a Greener Destination.  This work has been
highly valuable in starting us on the "Sustainability Journey."

The Global Sustainable Tourism Council is the body that manages global sustainable standards for tourism. Our ultimate
aim is to get international recognition for what is being done so that we can inspire people to do more and encourage
others to get involved. This will take time as Livingstone is starting from a low base but certification under the Green
Destinations Awards scheme could be our Holy Grail.

However, we are not standing still and have just completed a number of factsheets to introduce residents and businesses
to some facts on the sustainability issues we are facing and provide ways in which we can all play a part.  Why should we
do this?  We have our part to play in reducing greenhouse gases to slow down the effects of climate change on our
communities, wildlife and economic development.  Also, travelers are increasingly concerned with sustainability, wanting
to reduce their holiday footprint, demanding more eco and climate neutral experiences - Livingstone needs to answer
these demands in order to improve its ranking in preferred destinations.

In the factsheets we cover the following areas:

Mutinta Havuluma, DL's intern researched and drafted these factsheets.  She says, "In undertaking this task I was truly
shocked by how much water is wasted if we leave a tap running as we brush our teeth." 
Rosie Mercer, DL's Manager plans to run a number of information sessions to provide local SMEs across the tourism value
chain with information on no/low cost activities that can make an impact on waste management.  "We also want to find
out from local companies what they need to assist them to reduce their carbon footprint, reduce energy usage, conserve
water and produce less food waste.  It was a great surprise to me to appreciate that if food waste was classed as a country
it would be third after USA and China in terms of greenhouse gas emissions."

Zambia's new government has made a statement for us by setting in place the Ministry of Green Economy and
Environment by placing a premium on dealing with the serious threats posed by climate change.
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Genuine
Responsible and Respectful
Economically Sustainable
Environment and Climate-friendly
Nature and Scenery friendly

Green Destinations Awards require the following of city's
sustainability measures to be:



RECYCLED SCULPTURE ARTWORK
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Winner  "Angel Wings" by 
Chisomo Mphande 

 

Runner up " VTX9 Space Station " by Alexander Henson

Runner up " Love is Calm" by Jeff Nkhata
 

Each month we have an Art competition in Livingstone and
in October we awarded 3 prizes in the Recycle Sculpture
competition. 

Three young people had made a great effort and taken a lot
of time to procure and use their waste materials to produce
very interesting pieces.

"Angel Wings" was predominantly cardboard painted and
decorated with shards of green glass bottles at the end of
each wing. Each wing was secured to recycled wooden
planks and cemented into large plastic containers to help
them stand.

Alexander came up with a space theme and there were a lot
of wooden lollipop sticks in there - someone has a sweet
tooth. He made a head of a chimp from clay to represent
the chimp that had been sent into space - complete with a
motorbike helmet too!!

Jeff's inspiration was a woman's love is a strong force. He
used plastic bags, cardboard, wires and cables, wood and a
piece of a fan to make his artwork.

November 31st sees final submissions in a competition in any art
form with a "Sporting theme" and by 20th December it will be final
submissions of an "African Christmas Tree". 

 



QUEEN'S BATON RELAY - A 1ST FOR LIVINGSTONE
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2022 Commonwealth Games will be held in Birmingham, UK.  The baton is taken to  54 Commonwealth
countries in its journey of 270 days starting on its journey this October. To celebrate Livingstone's 1st
occasion to be part of the relay, the Minister of Tourism, Honorable Rodney Sikumba, Livingstone's Lady
Mayor, the British High Commissioner and other VIPs took part in the relay around our city.  
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INFORMATION AND PROMOTION ACTIVITIES

GoVicFalls MOBILE APP

FREE listings for all
Livingstone businesses and
organisations.

Covering all sectors -
accommodation, tour
operators, attractions,
shopping, taxi services and
industries.

Designed with the visitor in
mind with integrated maps
and a "near me"
functionality.

Making a visit to Livingstone so much easier!!

Now adding latest events, promotions, special offers in a designated section.

Never lose out on what's happening and when in Livingstone.

If you want to find out more or get your business listed, please contact 
Chali Mufalo on 0977 173182
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AD-DICTS ADVERTISING - Grabbing attention

Targeting domestic 
tourists in the last Quarter
of 2021.

Showcasing 2 new
attractions and the new
information resource for
your mobile phone. 

The domestic tourism research that we undertook earlier this year highlighted the fact that Zambians still consider
Livingstone to be an expensive destination.   We have been advertising locally our two new attractions seen here, so that
we can show potential visitors that there are inexpensive or FREE attractions that they can visit and enjoy.

We are also publicizing the new and constantly growing information source to download to your phone.  "GoVicFalls" will
become a comprehensive information source about accommodation, activities, attractions, retail and business
opportunities with instant access to the companies and community organizations listed,

Information at your fingers
tips to use before you visit
Livingstone but also when
you are in the city.
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COP26 GLASGOW - UNWTO GLASGOW DECLARATION

"The people most affected by
climate change are no longer

some imagined future
generation, but young people

alive today" 
 

- David Attenborough 

ZAMBIA TOURISM EXPO, LUSAKA

The Glasgow Declaration recognizes the urgent need for a globally consistent plan for climate action in tourism.  
Speaking at COP26, UNWTO Secretary-General Zurab Pololikashvili stressed that “while many private businesses
have led the way in advancing climate action, a more ambitious sector-wide approach is needed to ensure
tourism accelerates climate action in a meaningful way”. 
He added that “the Glasgow Declaration is a tool to help bridge the gap between good intentions and
meaningful climate action”.

Destination Livingstone was one of the first group of 300 signatories to the Declaration.

Minister of Tourism, Hon Rodney Sikumba stopped off at the DL stand to have a chat with Rosie and Pretty. Rosie
met up with a fellow Irishman " Paddy", one of the Irish Rangers training with DNPW in Kafue.  And people had fun
with our selfie frame during the 3 day event. Highlighting " CATS" conservation work, the Rhino Fundraising and our
"Forest of Faces" public art sculpture were key in our stand.



UPCOMING ACTIVITIES
Sport in Art - Competition - closes 31st Nov
Making Livingstone a Greener Destination -
Information sessions - Dec 
African Christmas Tree - Art competition -
closes 20th Dec
Welcome Ambassador programme - Jan
2022

WHAT TO LOOK OUT FOR ON OUR WEBSITE
www.destinationlivingstone.org
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To provide support with marketing your businesses these 2 documents
give practical advice and suggest copy suitable for brochures, social
media and other marketing activity.

STAY CONNECTED

Rosie Mercer: Business Development Manager
Cell/ Whatts Ap: :+260 976 862325
Email: DestinationLivingstone2020@gmail.com
Website: www.destinationlivingstone.org

One of a series of new factsheets in response to
a need for support in "Greening Livingstone".

. 


