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UK AMBASSADOR SCHEMES



VISIT WALES

• Ambassadors are interested individuals who might be local residents, employees, business owners or other 
stakeholders within the tourism industry. 

• Tourism Ambassadors embody the ideals of locally grown tourism. Including local tourism providers, 
stakeholders and communities in any tourism development and ensuring that the local community enjoys 
a fair share of the benefits. 

• Training gives Ambassadors in depth destination knowledge, empowering them to effectively promote, 
enhance and develop their area. 

• With the right training they become passionate spokespeople for their destinations with the abilities to 
encourage visitors to:
o See the appeal of their areas
o Want to stay for longer 
o Return for another visit 

• Training should highlight to the participants how important the tourism industry is to the local and national 
economy and their role as Ambassadors in contributing towards its success.



VISIT KENT

Kent Greeters 

• Kent Greeters are enthusiastic volunteers, passionate about the place where they live. 
• They provide a free warm welcome to individuals or groups of up to 6 people travelling together 

and can add huge value to your visit by sharing their local knowledge of Kent's highlights, hidden gems and 
heritage.

How are Greets different to Guided tours? 

• Our Greeters are not trained guides, they give a personal unscripted view of their hometown as would a 
friend. 

• A Greeter is flexible and able to change the course of the walk as Visitors' interests dictate. We have a 
very knowledgeable team of Greeters on a variety of subjects.

•  Visitors may be able to find a greeter with similar interests and abilities.

• For more information: https://www.visitkent.co.uk/stay-and-eat/getting-here/kent-greeters/



BUDE,  CORNWALL

• Bude Tourism Ambassadors

• Bude Area Tourist Board are proud to introduce a team of local, people passionate about Bude , who will 
be stationed at key locations around the town. They will be there to offer out-and-about guidance, help 
and advice to Bude’s visitors.  This team of Bude Ambassadors will be in addition to the staff at the Bude 
Tourist Information Centre and Summerleaze Beach Office.

• Thousands of people visit Bude each year and with the help of our Ambassadors we aim to help them with 
instant and helpful advice – directions to their accommodation, advice on nearest beaches, tide times, 
finding a parking space and information about activities and attractions etc. 

• First impressions are very important and these can sometimes be a little spoilt by the stress of a long 
journey.  We hope the introduction of these Ambassadors will enhance the visitor experience and 
perception of Bude – but above all, they will provide a friendly and informative initial welcome! 

• https://www.visitbude.info/blog/bude-tourism-ambassador/



VISIT ISLE OF WIGHT

• Travel Ambassadors are the volunteers out in the community who help Visit Isle of Wight to encourage 
visitors to give their car a break by using public transport or by walking or cycling. 

• The Isle of Wight has a reliable bus network and a fantastic range of footpaths and cycle routes for visitors 
to explore. Our Travel Ambassadors help to reinforce the message that the Isle of Wight is a fantastic car-
free destination.

• Travel Ambassadors are mainly based at the Island’s ferry terminals, train stations and other locations 
where visitors may seek information about how they can travel around the island.

• For more information about the scheme: https://visitwightpro.com/travel-ambassadors/



LONDON

Team London Ambassadors

• Every summer, hundreds of Team London 
Ambassadors welcome tourists at destinations 
around the city. Known as London’s ‘friendly face’, 
they show the world the best we have to offer.

• 600 volunteers take part in the programme each 
year, dedicating 15,000 hours across nine locations 
for the six busiest weeks of the summer. 95 per 
cent of visitors in 2018 were more likely to 
recommend London as a place to visit after 
interacting with an Ambassador. 

• The Team London Ambassadors programme has 
grown from strength to strength since its inception 
during the 2012 Olympic and Paralympic Games. In 
March 2017 it won the Tourism Society Award, 
which recognises outstanding contributions to the 
development and success of the tourism industry in 
the UK.

• https://www.london.gov.uk/what-we-
do/volunteering/team-london-ambassadors

What will the role entail? 
• As an Ambassador you will be based around an 

information point, and will interact with members of 
the public on a range of topics. These may include 
questions about transport links, the quickest route 
from A to B, suggestions for things to do in the area 
and information about wider London offerings, for 
example museums, exhibitions and so on. The role is 
so much more than handing out maps to visitors; it’s 
about talking to Londoners and visitors alike to help 
them get the most out of the capital.

How can I prepare for my shift?
• As well as attending the Foundation Training, you’ll 

be expected to do some ‘homework’ and get to 
know your location. As well as basic information, 
such as the nearest toilets, cash machines, post 
offices and transport hubs, you should brush up on 
local restaurants, theatres and attractions. You will 
be provided with information to help you to do this.



AFRICA AMBASSADOR SCHEME



JOHANNESBURG - SOUTH AFRICA 

• The City of Johannesburg’s Department of Economic Development launched a Tourism Ambassador 
Programme in May 2019

• The programme aims to enhance tourism safety in identified tourism nodes and create 60 direct job 
opportunities. 

• This Mayoral Service initiative also addresses the issue of reducing unemployment, as 60 unemployed 
Johannesburg youth with a minimum of matric qualifications have been selected to participate. 

• Applicants are selected from the Department of Public Safety’s unemployed youth database. The team of 
youngsters are trained and then deployed for a period of three years, receiving a stipend in line with the 
Extended Public Works Programme (EPWP) during this time.

• The team of 60 ambassadors will be trained in the following key aspects related to their role:
o Tourism information, geo-locating tourism sites and tourist site guidance
o Service excellence and customer care
o Communication skills and conflict management
o By-law education and awareness on issues such as public roads, street trading etc.
o Road Safety
o Community Patrolling 

• https://midrandreporter.co.za/214732/joburg-city-launches-tourism-ambassador-programme/



NORTH AMERICAN AMBASSADOR SCHEMES



NIAGARA FALLS, CANADA

• The Tourism Partnership of Niagara presents 
“Welcome to Niagara”, a web-based learning 
program that helps build service pride and love 
for their destination.

• They encourage everyone to become a Niagara 
Ambassador – the sixty-minute course is offered 
at no cost to participants.

• Any individual hosting tourists/guests or simply 
hosting visiting friends and family will learn a 
little more about our beautiful Niagara and all 
the events and attractions that make this 
destination an awe-inspiring, vibrant and fun 
destination, all year round.  

• A Niagara Ambassador has the tools and training 
to make just an ordinary visit, a truly 
“extraordinary” experience.

• For details of the scheme see 
https://www.visitniagaracanada.com/niagara-
ambassador-program/

Why Should You Invest Your Time?
• Happy and satisfied visitors spread the news 

through their social networks influencing others to 
make Niagara their next destination.

• Once visitors learn about all the things there are to 
see and do in Niagara, they may consider extending 
their stay, which helps grow our economy.

• Visitors who had a great experience will likely repeat 
their visit.

• The satisfaction of helping a visitor, making their 
stay more enjoyable, makes your day and your job 
more enjoyable.

The Course
• The course is web-based and may be taken at work 

or at home, 24/7. The entire learning process should 
take no longer than 60 minutes. Learn at your own 
pace. Stop and start anytime to fit your busy 
schedule.

• Once you have successfully completed the course, 
we will mail your Niagara Ambassador Certificate 
directly to you or your supervisor.

We encourage everyone to become a Niagara 
Ambassador.



USA CERTIFIED TOURISM AMBASSADORS

• The Certified Tourism AmbassadorTM (CTA) program is industry-recognized certification that aligns the 
destination's stakeholder businesses and front-line ─ to increase tourism by Enhancing the Visitor 
ExperienceTM. 

• With over 17,000 current CTAs and 50,000 certified since its inception, this affordable program drives 
visitor spending through in-depth knowledge of the destination 'product'; gives destinations a competitive 
advantage; and ensures consistent delivery of a positive destination brand experience. In today's 
consumer-driven world, savvy destinations realize the importance of CTA.

• The goal is to put tourists at ease, make them smile and solve a problem if they can. Hotel staff and 
concierges get paid to be helpful and friendly to tourists. And tourists expect that. 

• The Anaheim Orange County Visitor and Convention Bureau has CTA cab drivers, airport attendants, 
foodservice workers and government employees. Everybody wins when the tourist has a good experience!

• “CTAs are unique. CTAs are special. CTAs are valued.”

• https://www.ctanetwork.com/index.cfm



BERMUDA

Bermuda Tourism Ambassadors

The BTA programme strives to enhance the visitor experience, increase community economic impact, and 
build a positive destination image.

Certified Tourism Ambassadors™ (CTA) will be able to deliver consistent messages about Bermuda and 
enhance their capabilities to:

• Listen effectively to visitor inquiries and respond courteously and professionally
• Know a great deal about Bermuda– its attributes, features and attractions
• Answer the majority of visitor questions (or refer them to those who can)
• Gain an understanding and align themselves to the country’s tourism plan from 2019 through till 2025
• Ambassadors will be kept informed throughout the year on important developments affecting our 

industry, and on new attractions being planned.

For details of the training programme see:
• https://www.gotobermuda.co.uk/bta/tourism-ambassadors



THURSTON, WASHINGTON

• The Thurston Tourism Ambassador Program teaches hospitality professionals and community members 
best practices and ensures that they understand their important role in increasing tourism.

• The Thurston Tourism Ambassador Program has a multi-faceted curriculum that serves to increase tourism 
by inspiring hospitality professionals and community members to turn every visitor encounter into a 
positive experience. 

• When visitors have a positive experience, they are more likely to return in the future and also share their 
experience with others. Everyone benefits – the visitor, the industry, the local economy, the hospitality 
professional and the community as a whole.

• No amount of money will make up for the visitor having a bad experience, which negatively impacts the 
region’s brand and overall image as a destination.

• The Thurston Tourism Ambassador Program teaches hospitality professionals and community members 
best practices and ensures that they understand their important role in increasing tourism. 

• It helps businesses hospitality team increase their knowledge of the region; provides answers to a variety 
of questions received from visitors; and gives your team a chance to meet other regional professionals, 
learn from each other’s experiences.

• For more information on the scheme:
• https://www.experienceolympia.com/members/thurston-tourism-ambassadors/



ASIA PACIFIC AMBASSADOR SCHEMES



TOWNSVILLE, AUSTRALIA

• In a bid to ensure visitors to the region have the best 
possible experience, Townsville Enterprise has 
developed the Townsville North Queensland Tourism 
Ambassador Program aimed at equipping tourism and 
hospitality staff with knowledge of the region.

• The Program is an online ‘tourism induction’ course, 
targeting all areas of customer service in the region and 
providing a platform for tourism operators to 
communicate directly with members of the community 
who have face to face contact with visitors.

• From diving the reef to heading up into the rainforest to 
discover cat poo coffee, to exploring Magnetic Island by 
bus, taking a stroll around Townsville to discover the 
region’s rich military history, the program includes a 
range of experiences and attractions on offer.

• At the end of the Program, participants are certified 
'Townsville North Queensland Tourism Ambassadors' 
and will have the option of signing on for opportunities 
to welcome visitors to the region through Visitor 
Information Centres, major events and cruise ship visits.

Q:  What is the Townsville North Queensland 
Ambassador Program?
• A:  The Ambassador Program is an online tourism 

induction course, targeting all areas of customer 
service  and tourism activities in our region. 
Participants review the information provided in both 
words and video format and answer a series of 
mandatory, multiple choice questions at the end of 
each module.

Q:  Are there any costs associated to undertake the 
course?
• A:  No. The course is free for individuals to 

participate.
Q:  Who should participate in the Townsville North 
Queensland Ambassador Program?
• A:  The Ambassador Program is primarily targeted 

to those in the tourism industry however is relevant 
to anyone  who has face to face contact with visitors 
in our region.

Q:  How long should it take me to complete the course?
• A:  It should only take a maximum 2 hours if you 

participate in the course in one sitting.



KUALA LUMPUR, MALAYSIA

• A comprehensive ‘KL 
Ambassador” programme mobilises volunteers to 
assist visitors at key tourism areas and tourism 
events. 

• Volunteers are recruited from interested locals 
and city residents, targeting segments such as 
students, housewives and expat wives to share 
their enthusiasm and passion for the city. 

The KL Tourism Ambassador Programme (KLAP) 
was launched in 2014 and had 40 ambassadors on 
ground by 2016.

• For more information see 
http://www.visitkl.gov.my/visitklv2/index.php?r=c
olumn/cone&id=188

Requirements
1) Commit to attend the 3-day training and be on ground.
2) Commit to join the programme until the period ends. (1st May 2017 – 
31st October 2017)
3) Able to perform duty minimum of 12 shifts within the period. (1 
shift= 4 hours per day). 

Roles of ambassadors:
1)    To share accurate information in a professional, accurate and 
friendly manner to a diverse range of visitors.
2)    To enhance the visitor experience through specialized local 
knowledge and interpretation
3)    To represent Kuala Lumpur in promoting local and regional tourism 
opportunities and its  attributes in a positive manner. 
4)    To assist direction and assistance to the tourists with the friendly 
smile and tone. 
5)    To provide option of places to see and attractive activities in Kuala 
Lumpur. 
6)    To provide warm welcome to the tourists and thank them for 
visiting Kuala Lumpur. 
 
What volunteers get in return?
• Visit KL for the 3 days training

• Ambassador’s kit (Vest, ID Card, Bag, Cap)
• Opportunity to take part in tourism events and festivals. 
• Certificate signed by Mayor  of Kuala Lumpur ( if completed min. of 12 
shift within the period)
•  Social networking with tourists 
•  Exposure in tourism industry 



SUSTAINABILITY AMBASADORS 



GREEN DESTINATIONS AMBASSADORS

• Green Destinations Ambassadors are people who promote Green Destinations programs in their 
destination or play an active role in making an online Good Travel Guide of their destination, region or 
country, showing travellers what their destination offers in the field of authentic natural and cultural 
experiences.

• One Green Destination can be represented by several Ambassadors. The Ambassador Community includes 
people of different professional backgrounds:

• Political leaders, elected members of the local or regional council
• Destination managers responsible for sustainability, or marketing
• Business leaders, like hotel managers and owners
• Civil society and opinion leaders Worldwide – Green Destination Ambassadors



www.destinationlivingstone.org

Prepared for Destination Livingstone by Acorn Tourism Consulting Ltd www.acorntourism.co.uk


